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Introduction: Street food refers to foods and beverages which are prepared and sold by the sellers on places like strapy
festival areas and consumed by the consumers there and then. As compared to restaurant foods, these fooqs are
affordable alternatives to homemade food. The underlying factors which make street foods a threat for health include
cleanliness of site of production, usage of contaminated water for cook_ing, insufﬁvci-e;nt hygiene, attitude anqg praq‘

adopted by the seller during their preparation and storage. s
Objectives: The objectives of this study are as under:

1. To investigate the factors influencing street food consumption among adolescents
2. To identify the commonly eaten street foods by the subjects
To analyse the frequency of consumption of street foods

w

Methodology: The study was conducted at two higher secondary schools and a co-educational Government College:'
Naraingarh, Distt. Ambala. 300 adolescents between the age group of 15-20 years were taken as sample. 5
Results: Out of the total 300 respondents, 117 (39.0 percent) respondents were in the habit of consuming street food ong
daily basis followed by 95 (31.7 percent) adolescents who visit street food outlets at least once a week. The frequencyg
street food consumption of both boys and girls is almost similar. The most frequently reported reasons for eating at stres
food were: taste (34.3 percent), quick service (24.5 percent) and reasonable price (16.7 percent). The least frequent]
reported reasons were: socialising and peer pressure (10.2 percent), easy accessibility (7.8 percent) and fun .

entertainment (6.5 percent).

for following laws and regulations during their preparation and storage.
Keywords: street food, adolescents, lust, frequency, taste |

Introduction ) - e |
Street food refers to foods and beverages which are prepared and sold by the sellers on places like streets, festival areas {
consumed by the consumers there and then. As compared to restaurant foods, these foods are more affordable alternati
to homemade food. The underlying factors which make street foods a threat for health include the cleanliness of site
production, usage of contaminated water for cooking, insufficient hygiene, attitude and practices adopted by the seller d
their preparation and storage.

In other words, street foods are ready-to-eat foods or drinks sold by a hawker or vendor at any public place. They

sold from a portable food booth, food cart or food truck and meant for immediate consumption. Generally street f ;
belong to a particular region, but in present scenario most of them have gained popularity beyond their native regions.

The concept of street food is engraved in the foundation of the cultural, financial and political composition of "_
community. The essence of a culture is clearly exhibited by its street food. Street food is a global phenomenon U
societies at a universal level. § 3
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Is belng reasonable and onsily nccessible ser
oot {000 . RErve as a major source o i o
gue [neome consumers, Along those lines, stree f f urban food consumption for millions of
o ol bread 11 X % street food stands as a source of income for many families. However, socio-
WO '"ISK W op .
sonomie henefits 'T‘I‘ ! ﬁkﬂ: Such risks Include sanltation problems, traffic congestion in streets, social problem; (child
abouts unfair competition to for mal trade), lack of knowledge of street vendors on food poisonin 'and diseases associated
i pn‘l“‘”‘““" methods, and healtly hazards, Although stree g

t foods act like an enhanc; i i
‘ o f ncing factor for fusion and preservation
of various oultures, but their excessive consumption may lead to serious negative side effects ’

o an Integral part of a country’s culsine, Thel

ol foods ae y'§ cuisine, Their role in preserving e i i isi
S alocked, Aucoinerst A3 ol \ | g cultural and social heritage of local cuisine
't be 0 \ ) y 2. on people around the world consume street food every day. Production and
selling of street food has become o part of social life,As the people in developing countries spend an important amount of

(helr pudget for eating outside, street food has become an alternative cating trend. In Latin America people spend nearly 30
P“NN“ of thelr budget lor street food,

et foods business is a constant income for millions of uneducated people. However, their sale invites various risks.
These include causing nccldents on busy traffic, being fined because of occupying the pavements, doing sales illegally or
gnploying children as workers. Since the money spent on street food is not too much, it helps especially poor families to

meet (helr daily nutritional requirements, Regarding the employment, street food provides a good job opportunity and
jncome for sellers with small capitals and especially for women.

(ndia is multi-cultural country. Most states of India are different from each other in terms of culture, ethnicity, language and
be food they eat. Indian street food menu is not only mouth-watering but available in almost the entire country.The street
tood is very popular among Indians, Almost all the strata of the Indian society hit the roads for ‘chaats’ during their shopping

d outings. Even the kids go gaga over the road side delicacies even though western style fast food joints are popping up
rc\'cry nook and corner serving pizzas and burgers.

‘}he changes taking place in people's life styles have caused the habit of eating outside to evolve. Owing to availability of
s cooking time,visible changes have been evident in food consumption patterns of the society. Mutual cultural
interactions, fast lifestyles and grcul‘cr 'E:ngugcmcnt of women force in professional life have clearly influenced and altered
he nutrition style especially in metropolitan cities. In present day’s world, people find an increased preference to buy street
bods to satisfy their hunger outside home. Street foods are being prepared and sold at places like streets, schools, train

ftations, bus terminals, entertainment and festivals areas where people are crowded. These foods and drinks are generally
“wdy to eat hence can be consumed there and then with much convenience.

Thereasons for preference of street foods by people all over the world are variety, cheapness and availability thereby leading
o more consumption of these foods. These foods are highly demanded both by the sellers and consumers because of their
faste, easy availability, low cost, cultural and social heritage connection.

There are many studies about relation of street food and diseases, because of lack of knowledge about hygiene, and food
,hs highlighted the importance of the issue. This study aims to provide information on street food consumption with general
$pecifications of street food, the reason why they are preferred and general conditions like hygiene, quality, and safety.

bbjectlvcs
I
I. To investigate the factors influencing street food consumption among adolescents

2. To identify the commonly eaten street foods by the subjects
3. To analyse the frequency of consumption of strect foods

Review Of Literature

h‘oday, millions of people catch diseases originating from food sources and thousands of deaths occur in world. One of

J© reasons for spreading of diseases. originating from food sources is that street food sellers do not have sufficient
formation about food sa fety. Besides, in various researches made in some countries, insufficiencies were found out relating

With application of hygiene and sanitation, preparation of food, food safety rules and knowledge of street food sellers. Poor
"giene, difficulty in obtaining drinking water, not removing wastes and similar environmental problems and the fact that
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¢ factors increase risks in ensuring food sqfe,
NCS

tl . .
ations, all 5, 2010; F A0,2011; Choudhury et al,, Rane, 201}11.el

isl A
reet food are exempt from legal leg! al,2009; WH , k]a”der

Omemu and Aderoju, 2008; Abdalla et
W i ial to food processing and stqy:
- s inflenced sarting Fo e Ormw(;mc‘:scrz:rc of poor quality, these foo:: In

o Rellts  materials used in these produ Ll e i -
the process. Besides the fact that rawm ot linted Infrastrcture rcgardst undﬁ&/

2 : i strect food h
and unsafe conditions for a long time. Selling points of moval of wastes (Hanashirg g ,\ . clcand h,
s )

" ing, and re
water, toilets, freezing-ice creams, disinlfccnon,.hanld :::s\};;rlfwrong sorage (50%), rehealing-stoﬁn;t’ 2()()5; W
Torres, 2006). Rise of food originated discases 1S rela and Griffin, 1990). It is known that the placeg whndc, i”'dpnw
conditions (45%) and cross contamination (39‘_%) (Bean ¢ for contamination (Munde and Kuria, 29, e g r'.v ‘,
prepared, sold and consumed provide appropriate condition , 2005), y

iene education and lack of attjy
i rrelation between food h)’g‘_e i itude rel,
that there is a co Omemu and Aderoju (2008) fourid6ut in the gy, dy the;lngwhh }
: i : ¢
Nigeria that 12 percent of street food sellers learned their knowledgc abOgt f;‘OOdé’TZ}l’li‘f;:?n at the unjyers; ang?ich,,
31 percent of them had yearly medical health certificate. Chuk.u.em (2010) Eun : St;eet foo d Playey anih“'r
role in meeting nutrition requirements of people living in t!w cities, but that t C}rle are ‘./'drlous:i ' ?alth Tisks refypeg W];:P'm
food and that 23.8 percent of women sellers were preparing food under non-hygienic conditions, Besides, Ilm

he sta
street sellers had to take health and food safety education. on

Sip:
|m.|ar‘
I

Many studies have shown
hygiene (Luby et al., 1993; Howes et al, 1996).

not have enough knowledge and that there Were

. (2012 rted that in Malesia, street sellers did .
Rehman et al. (2012) repo ed about food safety, hygiene and disease ori

during applications, and that street sellers needed to be inform
food sources.

Samapundo et al. (2015) reported in their study made in Haiti that 60 percent of foodborne diseases were Causedp, ;.
and other animals and that 65 percent arose from lack of drinking water. They also reported that food were serveq ““h‘
hands, and that sellers did not wash their hands after touching money, and that 70 percent of sellers did not freeze cmj{
food. Silva et al. (2014) mentioned that in Brasil 22.6 percent of street food sellers did not disinfect their hapg ;.
working and that 80.2 percent touched food and money at the same time. In their study, they emphasized that many ofy
street food sellers worked under poor hygiene conditions and they stated the socio economical importance of steg 1
sector.

Malfiy,

Food and drinks prepared on the streets are usually sold within aluminium packaging, nylon bags, and newspapers. Mz
and Kuria (2005) observed that in Kenya, raw materials and equipment used were not washed regularly and that e
foods were stored at environmental temperature within plastic cases, pitchers, and buckets with no covers. Besids, &
also emphasized that 85 percent of food serving places were next to garbage and waste cans, that the food containers¥
not clean, that the sellers did not pay attention to their personnel hygiene, and that they did not wear apron, cap, of dos

Methodology

The study was conducted at two higher secondary schools and a co-educational Government College of Naraingarh )
Ambala. Sample size was 300 adolescents between the age group of 15-20 years. The present study included the stu»“
who were willing to participate and available during data collection, The research data has been collected via 8 QU™
wh;c:: was initially tested as a pilot study on one tenth of the sample. The questionnaire was organised into tW0 main &
as follows:

i) Part-A: Demographic information such as fon. ¥

income, pocket money etc.

ii) P‘_m-B: A semi- structured knowledge questionnaire was used to assess the knowledge and 5
Likert scale related to street food consumption among students

s ve . "
gender, age, religion, residential area, basic educ

point e

g
. vﬂfdlné' \
sted of 20 items for assessing the knowledge of studen’s ™ s

ng from one (1) “strongly disagree” to five (5) “strongly agr

The self structured knowledge questionnaire consi
food consumption. A five point Likert scale, rangi
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mine adolescents’ attit
\ to deter 4 ot (48 Firp ude towards street food safety and (|
3 ! OS a « ] ol v/
L informe i) 1’| o of the study and verbal consent w, ¢ reasons for chog
, as a tan ot S 12
\ o were zlnlsol at the information given by them will be kﬂ% taken from them
‘ in the survey were especi : ept ¢ ;
‘\o]acents Yy especially reminded that truthful inl‘or?n l-)"ﬁ(lcnlml and
' ation was requi
as require

\e arlicipams were asked to indicate their favourite fives from the |

A _ ! ¢

ATL and SO far for food S?fely knowledge; food purchase decisions: " 0f2'0 umed i i

\'e , of street foods; attitudes towards food safety regardi ity e shos
: garding street foods, S KT Ehiwl od

pased on food choice questi ' The fz t ¢
ed b Questionnaires developed by other research ¢ factors influencing food choices were

ign

"~ nce. taste, smell, texture an ' b ers, includi :

ra d sound), price, nutritional value, mood fam’ili i UdI:g convenience, sensory appeal
nce of street food and

\fety- ngstionnaire were modified and tested for suitability through C
\ g ‘ . s : ough Cronbach’ {
i3, The questionnaire took approximately 15 minutes to complete s alpha tet vith reliability coefficient of

Sing street foods, The respondent

for their participation in the stud S
will be used only for research TIT.
d for the success of the %ludy.' )
street foods mostly cons
fluencing food choices;

\

f‘is“"s And Discussion

it

& data Was collected with respect to gender, age and educational level of the subi

‘}io per cent mal&s_ and 26.0 per cent females belonged to 13-16 years age grou Sl;:]ccts. Out of the total 300 resporderts,

}.femalts were Il.l Ih(? age group of 17-20 years. The educational level data fevwir?sh”‘o per cent males and 20.0 per

yjects were studying in classes below matric and above matric respectively whilei5t3 T s Rk

ire studying in classes below matric and above matric respectively. However, 17.0 perc;ma::I:: :T 3c ;m i
. nd 13.0 percent females

under graduates.
le 1: Demographic Profile of the Subjects:

i::L-’-'_— Male
i Category Female
L!;rameter n (%) n (%)
R{;’f 1316 69 (23.0) 78 (26.0)
:"" 1720 > 93 (31.0) | 60(200)
l ucation B Below Bjatric 46 (15.3) 51 (17.0)
EL : :l()“‘to 12" ) 65 (21.7) 48 (16.0)
:l Under Graduates 51 (17.0) 39 (13.0)
fast service, low prices and counter self-service using disposable

i street food operations normally feature a limited menu,
;‘Iice-ware. There are two very important attributes of street food outlets — convenience and a high level of perceived

g!ue. These establishments are typically located in high-traffic, high-visibility locations where many potential consumers
is by each day. They provide a close-by, convenient place to dine for many individuals. Street food joints also offer a

atively low price dishes and quick service.

?)Ie 2: Frequency of Street Food Consumption Pattern among Adolescents

;ﬁ'equency ] ] No. of Respondents Percentage

7‘1 (n) (%)

L

hily 117 39.0

'L O SEaa st i AR I T T ;

Veekly 95 31

B _ PR SRR

ortnightly 40 E—

[ —

Tonthly 29 _97"//

2= |63

Jecasionally 19 T
|t ——

—
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Fortnightly
13.3%

Weekly
31.7%

Fig. 1 Frequency of Strect Food Consumption Pattern among Adolescents

The analysis of results indicates that out of the total 300 respondents, 117 (39.0 percent) respondents were i the
consuming street food on a daily basis followed by 95 (31.7 percent) adolescents who visit street food outlets s |
a week as shown in Table 2 and Figure 1. However, 40 subjects (13.3 percent) replied that they consume street f,.q
fortnight followed by 9.7 percent who pursue this routine on a monthly basis. Only 6.3 percent of adolescents resp,

visit street food joints occasionally.

Table3: Comparison of Frequency of Street Food Consumption between Boys and Girls

Monthly
9.7%

Occasionally
_,6-; /

Daily
39.0%

Occasionally Monthly Fortnightly Weekly Daily

n (%) n (%) n (%) n (%) n (%)
Boys 12 (4.0) 18 (6.0) 22 (7.3) 52 (17.4) 58 (19.3)
Girls 07 (2.3) 11(3.7) 18 (6.0) 43 (14.3) 59 (19.7)

Fig. 2 Comparison of F requency of

Street Food Consumption between Boys and Girls
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and figure 2 clearly indit.:nlc.% that frequency of street food cons
e psume street food more frequently than the girl respondents per

irls. The female adolescents (2.3 percent) have ranke
ne frequency of occasionally eating street food,

umption of both boys nnd glrls Is nlmost similar.

week ns reported by 17,4 percent boys nnd 14.3
d Hlttle fower than thelr mnle cotnterparts (4,0 percent)
dingt
o Most frequently Reported Reasons to consume Street Food
ple 4

‘wsoﬂ-‘ Number of Respondents Percentnge
(n) (%)
( 103 YK
W 3 24.4
epsonable Price 50 16,7
jalizing & Peer Pressure 31 4 10.3
123 7.7
& Entertainment 20 6.6

| Most Frequently Repo

B Percentage, Easy o
Accessibility, 7.8, praa
8% (8

aséﬁ'gﬁwg@hﬂ&nc Street Q
7 %

.:?m
00t

m Tasle '

1] Percentage, y
Socializing & Peey
Pressure, 10.2, 10%

Quick Service §
_Reasonable Price ‘.
Socializing & Peer

1 \ Pressure
“Easy Accessibility

|
© Fun & Entertainment

Fig. 3 Most Frequently Reported Reasons to consume Street Food

*most frequently reported reasons for eating at street food were: taste (34.3 percent), quick service (24.5 percent) and
nable price (16.7 percent). The least frequently reported reasons were: socialising and peer pressure (10.2 percent),
accessibility (7.8 percent) and fun and entertainment (6.5 percent). The other variables pointed out by the adolescents

°=_Easc of home delivery and take away products, the availability of the menus and convenient opening hours of street
Joints, Although the frequency of consuming street foods is higher for adolescents, they stated they do not like to stick

One place as they intend to taste other products and explore different eateries. Getty and Thompson (1994) examined the
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joral intention. Their findings i"dicmcd
t

Y nd the product.

1 explaining beha

. g : ion i ) .
roles of service quality and satisfaction I Jurchase and recomme h"ﬂh.
satisfaction increases customers’ intentions to rej %
Conclusion {0 )mprchcnSivc assessment of differen isg

. 1 CC SSue
. - o widespread af ' atd €ess S 1,
There is a need of efforts and laws for more W I FFocussed Jegislation measures should be ad"NCdr LI%I,I

or f(,“'r

. : H i S.
food availability and consumption in different setting

N ; i ; e, 3
and regulations during their preparation and storag :

Suggestions f q
rom reliable sourc
d carefully €Or authgy, |

aration should be selecte
[
W,

o Raw material for street food prep:
. ' sanic conditions
e Food preparation should be carried out in hygienic cof

and enha

nce the nutritional value of prepared foods

e Efforts should be made to maintain

ve ot er i
ear a uniform to create posmvc lmpact on consumer perception

e Food handlers should w

sonal hygiene should be strictly followed by food handlers

e Maintenance of per ducted b
p nducte Nati
e Food handlers should participate in workshops on skill development €O y National ASSOCiation :

Vendors of India (NASVI)
e Food handlers should acquire knowledge of food preparatl
(HSRT) learning programmes

on and hygiene practices through Hunay , P
ek,
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